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1. Ziga protect better : 41 UnilavnisiAaaiinlauiunin

Air

Rust Deposit
Fe,0.xH,0

Cathode

H* + 4e -> 2t

2. Electrochemical protection : dailasnmieiaii il

GALVANIC - NO CORROSION : NON GALVANIC - CORROSION
IMPACT % IMPACT
fe S INT i | PAaINT Eg EE E_\t% : ‘Z E
IRON \a;_&—/@/ - i | ron
PROTECTING LAYER ZINC-SYSTEMS ! PROTECTING LAYER PAINT-SYSTEMS
— ACTIVE SYSTEMS : — PASSIVE SYSTEMS

REACTION DUE TO ! REACTION DUE TO
AIR AND MOISTURE { AIR AND MOISTURE
0, + 2H,0 + 4e- — 40H- Zn — Zn2+ 4+ 2e- I 0, + 2H,0 + 4e- — 40H- Fe — Fe? + 2e-
FORMATION OF- Zno FORMATION OF: Fe,O,
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Logistics by Truck
‘ ‘ (Convenience)
On Demand Customization
(Design Flexibility)
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Modular System
Complete Set of
Retail Solution
Dry and Time Saving for Installation Manufactured from

. Facto Produce At Factory
and Construction (Fast&Clean) ry (Quality Control & Budget Control)




andacA1sdsrnaussna : I — retail @)




r4im

INNOVATION)

j3an 8m duludu $10 (ursu)

229INIINISASSIANL T UM

DAIWA

WHITE CONDUIT & ACCESSORIES

Wholesaler
AU
Distributor

Modern

trade Retailer

sualdn

End
Consumer

Page 12




ARLYNENITHAIAURALTULAAGS A ZI0A

3N 811 duluiu S0 (wisy)

| - Adavied
Price “ANYRAEIARRIBUTANTTN”
[ BETTER }
Z@@ viagnd “;:::é"
iga: CHEAPERJ
vinPregz?l;l: . . [
viagh .
[ FASTER J

Quality

Page 13



usan B suluadu $iia (uksu}

AAUANIVANITLIU

Page 14



ZiGA

INNOVATION)
Jaan B duluodu 1M e}

Unit : Million Baht

Financial Position

2017 Q2/2018 change
Assets
amount % amount % amount %
Cash and cash equivalents 393.9 30.7% 242.7 23.9% -151.2 -38.4%
Trade and other receivables 81.5 6.4% 122.0 12.0% 40.5 49.7%
Inventories 501.8 39.1% 196.9 19.4% -304.9 -60.8%
Total current assets 1026.4 80.1% 562.8 55.5% -463.7 -45.2%
Property, plant and equipment 200.8 15.7% 437.6 43.1% 236.7 117.9%
Other non-current assets 43.3 3.4% 2.7 0.3% -40.6 -93.7%
Total non-current assets 255.5 19.9% 451.9 44.5% 196.4 76.9%
Total assets 1282.0( 100.0% 1014.7 100.0% -267.3 -20.8%
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Financial Position

Unit : Million Baht

2017 Q2/2018 change
Liabilities
amount % amount % amount %
Liabilities under trust receipts 217.8 43.6% 166.6 60.8% -51.2 -23.5%
Trade and other payables 209.9 42.0% 41.6 15.2% -168.3 -80.2%
Total current liabilities 460.9 92.2% 246.0 89.8% -214.9 -46.6%
Total non-current liabilities 38.8 7.8% 28.1 10.2% -10.7 -27.6%
Total liabilities 499.7 100.0% 274.1 100.0% -225.7 -45.2%
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Unit : Million Baht

Financial Position

2017 Q2/2018 change
Equity
amount % amount % amount %

Share capital 260.0 260.0

Issued and fully paid-up share capital 260.0 33.2% 260.0 35.1% 0.0 0.0%
Premium on paid-up capital ordinary shares 415.2 53.1% 415.2 56.1% 0.0 0.0%
Discount from business combination under common control -1.1 -0.1% -1.1 -0.1% 0.0 0.0%
Retained earnings - Appropriated - legal reserve 21.1 2.7% 21.7 2.9% 0.6 2.7%
Retained earnings - Unappropriated 87.0 11.1% 44.8 6.0% -42.2 -48.5%
Total equity 782.2] 100.0% 740.6| 100.0% -41.6 -5.3%
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Unit : Million Baht

Financial Performance

2016 2017 Q2/2017 (6M) Q2/2018 (6M)
Revenues
amount % amount % amount % amount %
Sales 919.8 97.7% 882.2 97.0% 471.1 96.5% 430.0 96.3%
Cost of sales -588.9 64.0% -679.6 77.0% -352.9 74.9% -377.1 87.7%
Gross profit 330.9 36.0% 202.6( 23.0% 118.2 25.1% 52.9 12.3%
Other income 21.9 2.3% 27.7 3.0% 17.2 3.5% 16.4 3.7%
Selling expenses -12.8 -1.4% -15.9 -1.7% -7.1 -1.5% -9.4 -2.1%
Administrative expenses -46.1 -4.9% -45.0 -4.9% -20.1 -4.1% -22.6 -5.1%
Finance costs -11.3 -1.2% -11.4 -1.2% -6.3 -1.3% -5.8 -1.3%
Profit before income tax 282.5 30.0% 158.1 17.4% 101.9| 20.9% 31.5 7.1%
Income tax -56.4 -6.0% -26.4 -2.9% -19.9 -4.1% -5.5 -1.2%
Net profit for the year 226.1 24.0% 131.7 14.5% 82.1 16.8% 26.0 5.8%

Remark : Caculation by percentage for every transactions comparing to the total revenue (Sales and other income)
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Financial Ratios 2015 2016 2017 Q2/2018
Current Ratio / aas&UdN 1WA 1.39 1.62 2.23 2.29
Quick Ratio / das1&IUININAF2INNULED 0.54 0.73 1.12 1.48
Gross Profit Margin / gnsaruAlsdusiu 18.63 35.97 22.97 12.30
Net Profit Margin / @asAlsgna 9.95 24.01 14.47 5.82
Return on Equity / dasiwanauunuiafiu 44.32 79.01 23.99 13.90
Return on Asset / dnsHanauunuunsne 12.90 37.55 13.80 11.39
Debt to Equity / dasiaunildusasdiuuaseidanu 1.25 0.99 0.64 0.37
Receivable Turnover / dasvinutiaugnudl 12.81 13.16 12.25 6.57
Collection Period / szaiziianlunsiiumid (i) 28.10 27.36 29.40 54.83
Inventory Turnover / dasuyulIauguA1AILnla 7.67 8.04 6.13 8.76
Holding Period / szaiztianTunisunad&uai(iu) 46.95 44.79 58.69 41.11
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Dividend Payout Policy

ZIGA has a policy of paying not less than 50% of net profit after tax as dividend

1.2
o~ ___ e °
103.58%  vveeeee. e 104.50%
~~~~~ "
0.8 88.83%
0.6
0.4
0.28
0.2
0.05
0 I
2015 2016 2017 2018
s EPS (Baht/Shares) --@--- Dividend Payout Ratio
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(Innovation) uaznistuyan1dua (Value Creation)
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v
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. figuand wasinanuduiusidduandiunaan 20 1

guatdanuinnssu (Innovative Product)

. ZIGA Jdluguswmdnuinnssu Tamisuiuinyamdud a59gadmianiznan(niche market) saenatulafdnnsilasdusdiy

+ Knowhow : ZIGA sunsaladveaunu viadqufinsd uazviadgim&
2 dofluguailaagluilariiu (Replacement Products) Taafiaaiauiiainuwizadvia uazatuaIny
« 1 4 wsEnludssmaineidlsuinsgiu UL LISTED

+ uil 2560 ZIGA filsunandnviatan 31,018 du Aatdlutdavsaaay 7.9 vavlfuadiwinaviamanludsana’lne (4 usudueail)

a o A o '] < A oo
as1duarnanudvunaziilungin (Strong Brands and Awareness) Co
« &udrua9 ZIGA way DAIWA gninllladluassvinssuiiviainviais L2y nauA15ausy nauisenu 1ga-
nuehu Ratdade anasgs DAIWA

« ZIGA way DAIWA \luiisdnatnefiluanavinssy vinllasunisaavsuidanngunudasnving su6n
Modern Trade uasrudll8nauaLan
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« u3Eni Inventory turnover dszanal 41 Juunasdiiihuwunaazanaslvitnda 7 Juluseay 5 fineniin

+ SG&A to sales 7iszunan 8% wavazanadiafidiidonmsudaiuduiiiasainnaisdssviiasazuia

Product and Process Innovation
« v3Enfianuianuinlatudeunseuarldlalunaeazndaarinidudaanaaialssauanudsa
- wandauaiiazaanaaialuauianfsasananndudiiaqiiuiu Super ZIGA w3a I-retail

* Process Innovation vi'1°lvi"mmma~1'o§um"lcofmoL'Jmmu:hmuﬁaunmﬁo

Opportunity to grow
. usEnaIsaliuialdlanhideduaasvnssumdniiasanduduilududnaunuiainsanugzmnuasiunislidnu
TvAugnea

6

 Better Cheaper Faster Solution
o w3Enfianunsanlunninguandadasilviaangeaia Wasansndansauaandenisuenalsenudausan
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Q/

ANRAVNITHNANATIANNTOL

Capability (ton) 45,346 65,000 79,000 120,000 160,000
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