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1000
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Capital Structure Z ﬁGA

INNOVA TIO (.\)

(Unit : MB)

30 June 2017 30 June 2016 2016 2015

Current Liabilities 32113 255.33 248.10 256.93
Non-Current Liabilities 47.59 123.07 63.01 63.98

Shareholders' Equity 347.40 256.16 315.34 257.08
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Financial Ratios o RBAANATIOLY
An51FIUNINSLIU 2015 2016 Q1/2017 Q2/2017
Current Ratio / das1&usnnaaay 1.39 1.62 1.53 1.55
Quick / dasrdruanInAIaIUNULE) 0.54 0.73 0.67 0.69
Gross Profit Margin / das &unnlsdusiu 18.63 35.97 29.52 25.09
Net Profit Margin / das1A1158ns 9.95 24.01 21.74 16.80
Return on Equity / daswanauununiaiu 44.32 79.01 72.21 49.53
Return on Asset / dasHanauunudunswe 12.90 37.55 34.36 24.45
Debt to Equity / dasidunildusadruuaceidaiiu 1.25 0.99 1.20 1.06
Receivable Turnover / dasiyutiauaniil 12.81 13.16 21.66 9.08
Collection Period / szazanTunstfiuiil (3u) 28.10 27.36 16.62 39.63
Inventory Turnover / das1uyuiiguduaindtiida 7.67 8.04 9.42 8.07
Holding Period / szasiailunaisaadua(iu) 46.95 44.79 38.20 44.58
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