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WHUNTINUNETALKNLIIY EEC W.A. 2560-2564
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: viFemdvidnit)
Audies szuvansisgllng v -
g Awondoudos 2. fadina sruumsrigUlng 60 93,663.90
Vo) uasas1ingy @s1IgUnT Aswandoudios

WRANgRAMNTINANENTN viouiien UAZAISIIUEY
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4, MIUIMSIANIG 2 131.70
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(FMINUTIATTI UASURLIUT)
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TaaUsENAIaINATINITaN T uAdIRUA TGN aTulasunaA 3 1l 2561

b mm]s RIA
1. qumaamswam

. ﬂamsaommuman sndudaiunanlvindnnieauiuad niunanluan
e sﬁamsaoanstwaqumﬂmswammamamwu
2. iniunadeduduasiiiuingfiu

3.y TR NUsERNEMINATHAALAENITUTKITAAVR UA TA TN UNTTIIUTNNR I RTUUTKITAIANITINO AL
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Q/

ANAVANISHANAIANITOL

Capability (ton) 45,346 65,000 79,000 120,000 160,000
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Financial Performance

ZiGA

o0 AT
MB
2558 2559 2560 Q1/2560 Q1/2561
Revenues
Amount % Amount % Amount % Amount % Amount %

Sales 680.00, 98.60% 919.78 97.68% 882.23 96.95% 274.68 95.43% 189.14 92.25%
Cost of sales - 55333 80.23%| -  588.91 62.54%| -  679.62 74.69% - 193.59 67.26% - 160.81 78.43%
Gross profit 126.66 18.63% 330.87 35.97% 202.61 22.97% 81.09 29.52% 28.34 14.98%
Other income 9.68 1.40% 21.89 2.32% 27.72 3.05% 13.16 4.57% 15.89 7.75%
Selling expenses - 7.89 1.14%| - 12.75 1.35% - 15.89 1.75% - 3.68 1.28% - 4.00 1.95%
Administrative expenses - 33.84 4.91%| - 46.15 4.90% - 44.95 4.94% - 9.76 3.39% - 11.92 5.81%
Finance costs - 11.32 1.64% - 11.34 1.20% - 11.37 1.25% - 3.04 1.06% - 2.97 1.45%
[Profit before income tax 83.29 12.08% 282.52 30.00% 158.11 17.38% 77.78 27.02% 25.33 12.36%
Income tax - 14.69 2.13% - 56.39 5.99% - 26.44 291% - 15.20 5.28% - 4.68 2.28%
Net profit for the year 68.60 9.95% 226.13 24.01% 131.68 14.47% 62.57 21.74% 20.65 10.07%

Remark : Caculating by percentage for every transactions comparing to the total revenue (Sales and other income) except gross margin comparing with sales.
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Financial Position

ZiGA

o0 AT
MB
2558 2559 2560 Q1/2561
Assets
Amount % Amount % Amount % Amount %
Cash and cash equivalents 68.24 11.81% 109.38 17.46% 393.95 30.73% 290.43 23.87%
Trade and other receivables 71.78 12.42% 72.50 11.57% 81.53 6.36% 75.89 6.24%
Inventories 212.39 36.75% 216.56 34.57% 501.76 39.14% 364.50 29.95%
Total current assets 358.23 61.98% 402.31 64.22% 1,026.45 80.07% 782.98 64.34%
Property, plant, and equipment 208.60 36.09% 212.33 33.89% 200.84 15.67% 419.21 34.45%
Total non-current assets 219.76 38.02% 224.14 35.78% 255.53 19.93% 433.97 35.66%
Total assets 577.99 100.00% 626.44 100.00% 1,281.98 100.00% 1,216.95 100.00%
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2558 2559 2560 Q1/2561
Liabilities
Amount % Amount % Amount % Amount %
Liabilities under trust receipt 200.74 34.73% 150.01 23.95% 217.77 16.99% 321.17 26.39%
Trade and other payables 7.85 1.36% 12.07 1.93% 209.89 16.37% 25.05 2.06%
Total current liabilities 256.93 44.45% 248.10 39.60% 460.94 35.96% 380.98 31.31%
Total non-current liabilities 63.98 11.07% 63.01 10.06% 38.79 3.03% 33.07 2.72%
Total liabilities 320.91 55.52% 311.10 49.66% 499.73 38.98% 414.05 34.02%
Long-term borrowings from banks 47.18 68.02 43.26 38.40
Liability under finance lease 47.00 28.86 23.55 20.06
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ZiGA

o0 AT
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Equity
Amount % Amount % Amount % Amount %

Share capital 180.00 260.00 260.00 260.00
Issued and fully paid-up share capital 180.00 31.14% 220.00 35.12% 260.00 20.28% 260.00 21.36%
Premium on paid-up capital ordinary shares . 0.00% . 0.00% 415.24 32.39% 415.24 34.12%
Retained earnings - Appropriated - legal reserve 0.74 0.13% 11.68 1.86% 21.10 1.65% 21.10 1.73%
Retained earnings - Unappropriated 77.39 13.39% 84.72, 13.52% 86.97 6.78% 107.62 8.84%
Total equity 257.07 44.48% 315.34 50.34% 782.25 61.02% 802.90 65.98%
Total liabilities and equity 577.99 100.00% 626.44 100.00% 1,281.98 100.00% 1,216.95 100.00%

Page 38




ZﬁGA

Financial Ratios  [sEvATIO
Ama318IUNIINTITLIU 2015 2016 2017 Q1/2018
Current Ratio / das&udn 1WA 1.39 1.62 2.23 2.06
Quick / dam&IUIAINAIDINNULE 0.54 0.73 1.12 1.07
Gross Profit Margin / as1&unlsdusy 18.63 35.97 22.97 14.98
Net Profit Margin / @as1A1lsgna 9.95 24.01 14.47 10.07
Return on Equity / aaswaaauunugianiu 44.32 79.01 23.99 13.99
Return on Asset / aas1HanaULNUIUNTWE 12.90 37.55 13.80 8.07
Debt to Equity / das& unildusaduuasesdanu 1.25 0.99 0.64 0.52
Receivable Turnover / dasvinutiaugnndl 12.81 13.16 12.25 6.73
Collection Period / seaiztianlunsiiunii(3u) 28.10 27.36 29.40 53.52
Inventory Turnover / a1 yuLlIguUuAIAILKAR 7.67 8.04 6.13 6.44

Holding Period / szaztiiailunisunagua(iu) 46.95 44.79 58.69 55.89
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